Social Sustainability and Place-Making in Cheasty Greenspace

How the Place-Making movement has helped create social capital and
neighborhood abundance in Cheasty Greenspace.

A. Universal Properties of an Abundant Community’:

1. The Giving of Gifts

2. The Presence of Association
3. The Compassion of Hospitality

B. The Benefits of a Great Place: How these principles inform how we think of Cheasty
Greenspace and our neighborhood.?

+ Visually pleasing

+ Genevally stimulating

+ Sewse of belonging
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+ ncreased physical activity
+ Access to fvesh food

+ Greater security

+ Greater social inclusion

+ Euhamced ewvivonmental health
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+ Move walkable

+ Sabe Por pedestviams amd bicyclists
+ Compativle with public +vamsit

+ Reduces need for cavs and pavking
+ Move efficient use of Hme and money

+ Greater conmections between uses

+ Swall-scale ewtvepreneuvship
+ Economic Aevelopment

+ Higher veal estate values

+ Local ownership, local value
+ Move Aesivable jobs

+ Greater tax vevewue

+ Less ueed for municipal sevvices

+ lwmproves sociability

+ Move cultuval exposure, intevaction
+ Dvaws a Aivevse population

+ Move wowmen, eldevly, childven

+ Greater ethnic/cultuval pluvaliswm

+ Encourages community creativity
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